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MY PARTICULAR PERSPECTIVE

Facilitated
transformational change
in work with dozens of

mission-driven
organizations.

s SOCIETAL WORK

15+ years creating
multimedia content for
print and web.

CONTENT +

STRATEGY

Currently working in
civic tech, committed to
trauma-informed,
inclusive design practice.

UX DESIGN +

RESEARCH



WHY CONTEXT CONTEXT IN UX PRACTICES




WHY CONTEXT

Context is what creates inclusion and belonging.




WE KNOW LANGUAGE IS PERSONAL/PARTICULAR (CONTENT)

WE CAN LISTEN TO WHAT USERS SAY ‘This is how I'd put it.
WE CAN REVIEW INCLUSIVE LANGUAGE STYLE GUIDES

https://languageplease.org/style-guide
https://www.cdc.gov/healthcommunication/Preferred_Terms.html
https://content-guide.18f.gov/our-style/inclusive-language/
https://www.apa.org/about/apa/equity-diversity-inclusion/language-guidelines
https://lib.arizona.edu/employees/anti-racist-guide
https://dartcenter.org/resources/dart-center-style-guide
https://diversity.uiowa.edu/resources/dei-style-guide
https://www.diversitystyleguide.com/
https://transjournalists.org/style-guide/

https://www.nlgja.org/stylebook/

https://ncdj.org/style-guide/
https://www.nationaleatingdisorders.org/tips-responsible-media-coverage

https://www.self.com/story/self-weight-health-style-guide


https://www.cdc.gov/healthcommunication/Preferred_Terms.html
https://www.cdc.gov/healthcommunication/Preferred_Terms.html
https://content-guide.18f.gov/our-style/inclusive-language/
https://www.apa.org/about/apa/equity-diversity-inclusion/language-guidelines
https://lib.arizona.edu/employees/anti-racist-guide
https://dartcenter.org/resources/dart-center-style-guide
https://diversity.uiowa.edu/resources/dei-style-guide
https://www.diversitystyleguide.com/
https://transjournalists.org/style-guide/
https://www.nlgja.org/stylebook/
https://www.nationaleatingdisorders.org/tips-responsible-media-coverage
https://www.self.com/story/self-weight-health-style-guide
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Culture shapes our use of language
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CULTURAL VALUES

In systems of
domination, these
values are shaped by
the dominant group(s),
and they are
communicated through
story and language.

v

WAYS OF KNOWING,
LEARNING + SHARING

In our culture, written
language is paramount,
and other forms of
communication are
often undervalued or
erased.

v

BEHAVIORAL NORMS
(BELONGING)

The ways language is
used, and what is
considered acceptable.
(Consider issues of
ableism, literacy,
code-switching, etc.)

v
ACCESS
(INCLUSION)

These things work
together to shape
access to resources of
all kinds.



FOR EXAMPLES...
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97% of the world's
population speaks 4% of
its languages. UNESCO

believes half of the

world's languages will

be extinct by 2100.

“HUMAN”/ “PERSON”

American (written) laws
have shaped
personhood, from
transatlantic
enslavement to Citizens
United.

“QUEER”

Transformed from a
derogatory slur into a
word meant to convey

pride and solidarity.






CONTEXT IN UX

UX writing (and more) creates belonging.




(REALLY) CLEAR

Clarity often requires that
writers be descriptive.
Partial pictures leave
people guessing and/or
dominant norms

unquestioned.

UX WRITERS CREATE

SHARED REALITIES

e

CONEISE PRECISE

Precision inspires us to
keep language accessible
and actionable.
Alternatively, distraction
and/or deception create
disconnection.

USEFUL COMPASSIONATE

There’s a difference
between saying you care
and acting as if people
matter. Create belonging
by being adaptive to
needs.



PRACTICES

Where to start and examples.




EMBRACE COMPLEXITY

Complexity is not “bad”,
it's real. Instead of simple
or vague, strive for honest

and thoughtful.

BE CLEAR AND DESCRIPTIVE

BE MULTI-MODAL

Writing along cannot

create context or
belonging. Accompany
with visuals, audio, etc.

ATTEND TO STORY

Stories/framing influences
understanding. What
attitudes/beliefs does your
writing support/imply?



“We can write a story where we all belong. Sometimes,
people say, ‘We have to create a space where we are
interconnected.’ I say, ‘actually we don't; we have to
create an awareness.” The interconnection is already
there.”

— john a. Powell, Director of the Othering + Belonging Institute



https://www.dailygood.org/story/2548/othering-and-belonging-awakin-call-editors/

Accessibility Options ~ HideForever X

Grayed out Accessibly options currently are
not supported by Firefox. To access all options.
please use another browser.

OursStory  Ingredients

il Bigger Cursor
Invert Colors (eCae
Brightness Grayscale
Reading Line Readable fonts
Tooltips Highlight Links
Hide images
Reset Settings

Accessibility Statement
English v

Safe to Share

All Partake products are free of the top 9 allergens.

@OOHER @™

Peanuts Eggs Dairy Soy Tree Nuts Sesame. Fish

Quick Rolled
Oats
Sustainably grown and

harvested from non-
GMO seed.

@

Shellfish

CLEAR AND
DESCRIPTIVE




BE PRECISE AND ACTIONABLE

PLAIN LANGUAGE

JO

TRANSPARENCY

Know what is considered
plain to your users. They
should be able to
understand your writing the
first time they read or hear
it, and be able to use it to
meet their needs.

Explain fully. Avoid
euphemisms. “Own” system
errors. Admit unknowns.

This includes terms and conditions!
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We don't collect or share personal
information.

That's our priva y ina nutshell

 nutshell The rest of this page tries to explain why you should care.
Why You Should Care - Search Leakage

Why You Should Care - Search History

Information Not Collected

Information Colected

Information Shared

Removed,

Before that, on 03112, Removed dead ik (Scroogle) and added a missing o'
Before that, on 1160, This paragraph was added.
Before that, on 9/25/10. This paragraph was added.
Before that, on 9/16/10. This paragraph was added.

WHY YOU SHOULD CARE

SEARCH LEAKAGE froe)

personal Information *search leakage”
For example,

UPDATES on

Updated
to1his page (i the footer) for a period of at least 30 days.

FEEDBACK on

1 (Gabriel

o

PRECISE
AND
ACTIONABLE

(See tosdr.org to read
TOS in plain language)




BE COMPASSIONATE AND
ADAPTIVE BY LISTENING!

Honoring context is about acknowledging that
language is inherently living and emergent.




COMPASSIONATE
AND ADAPTIVE




Honoring context isn’t
about following dos/don’ts.
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It isn't about merely
doing methods.
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" It's about practicing being .
~ consistently conscientious.
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THANK YOU

Please respect the care that has been given to this
work. If you choose to share with others, please
give attribution, to me and those I mentioned.

This presentation template was created by Slidesgo, including

icons by Flaticon, and infographics & images by Freepik



https://slidesgo.com/
https://www.flaticon.com/
http://www.freepik.com/

